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President’s Letter

by Dick Adams

As we wind down the 2012 — 13 season, it is
the general consensus that Marco Island had one
of the busiest winters in recent history. We hope
that all members, regardless of whether seasonal or
full-time, are refreshed for the balance of the year.

In this issue, we outline the latest situation with
the community center at Mackle Park. This article
will serve to surface some questions for MICA’s
2013 Membership Survey. If you have supplied
your email address, the survey will be emailed to
you. Otherwise you will receive it in the mail shortly.

The MICA survey is relied upon in the com-
munity by our citizens and City Council members.

Marco Island Civic Association
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In fact, several City Council members submitted
questions for inclusion in this year’s survey. We look
forward to tabulating the surveys and relaying the
information to all.

Don’t forget that Residents’ Beach and Paradise
Grill will be open all summer for those laid-back
summer siestas! Come on down to the beach.

One day that will be hopping at Residents’ Beach
is July Fourth. Games are planned, music will be
played, hot dogs and hamburgers will be grilled, ice
cold beer and wine will be chilling, and fireworks
will thrill the crowd. Bring your Residents’ Beach
ID card and sunscreen. We'll see you on the Fourth
to celebrate our Great Nation’s Independence Day!
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MICAwave is the periodic publication of the Marco Island
Civic Association for the benefit of its members. Copyright
2013© Marco Island Civic Association, Marco Island, FL.

All opinions expressed in this MICAwave are solely the
opinions of the writers and do not reflect the opinions of the
Marco Island Civic Association. MICA does not guarantee or
endorse any contributing participant.

All Rights Reserved.
No part of this publication may be reproduced without
the written permission of the publisher.

Cover photo courtesy of The Marco Review
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Shelling tips...

Welcome to our Beautiful Beach

..please leave only your footprints

Live organisms create and live in sea shells.
Please check each shell to ensure there 1sn’t an
animal 1nside before removing it from the beach.

% \X If unsure, place them gently back in the water.

* The best time to shell is half an hour before, to half an hour after,
low tide. * Live sand dollars range from brown to green in color and
have tiny hairs on their outer edge. If they are bleached white they
are collectible. * Check the underside of sea urchins and sea stars for
any signs of movement. * Always check inside shells for hermit crabs.

Live short
spined sea

Collctible”
short spined

No Live She[[ing

(AN 2, MICAwave, May 2013




Your MICA Board of Directors

by Ruth McCann

A very talented and dedicated Nominating
Committee, consisting of Kathy Sullivan, Linda
Shockley, and Lori Curran, took on the task of
assembling a slate of six individuals who would be
willing to work toward the betterment of Marco
Island on behalf of the members of MICA. They
succeeded in their task and presented an exceptional
slate of nominees to run for election to the MICA
Board of Directors. We thank the Nominating
Committee for nominating Dick Adams, Betsy
Beaver, Barbara Dasti, Christine DeSantis, Dianna
Dohm, and Maria Lamb to run for the board.

Ballots were mailed to all MICA members, who
diligently performed their civic duty and returned
their votes to MICA. After the ballots were counted,
the four individuals with the most votes were elected
to the board, and they were Dick Adams, Barbara
Dasti, Christine DeSantis, and Dianna Dohm.

Dick, Barbara and Christine are incumbents who

were reelected. Dianna Dohm is newly elected to

the board, and we welcome her to those 8:15 a.m.
Board of Directors’ meetings! The four elected
individuals join those already on the board: Allan
Bristow, Jim Curran, Ed d’Alessandro, Jim Johnson,
Brian Kudis, Phyllis Marco, Charlette Roman, and
Steve Stefanides.

We are sorry to see Bernardo Bezos, past presi-
dent, leave the Board but MICA’s bylaws allow an
individual to serve only two consecutive terms.
Bernardo will stay on as Residents” Beach Advisory
Committee Chair and Finance Committee Chair.

The MICA Board of Directors is a volunteer
board with a goal of civic improvement of our
beautiful island. Anyone who may be interested in
serving on a committee of the board is asked to call
Ruth McCann at the MICA office (239-642-7778)
or email at rmccann@marcocivic.com. The Marco
Island Civic Association is always on the lookout for
industtious, talented individuals to wotrk on behalf
of the residents of Marco.
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MICA President Dick Adams and Executive Director Ruth McCann present check
for $4,200 to City Council Chairman Joe Batte. MICA has been the largest
contributor toward the July Fourth Fireworks Display for the last several years.
Councilman Honig looks on.
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The Science of
Naming Storms

by Ruth McCann

As we all know, “Hurricane Season” begins June 1
and closes November 30 each year.

The list of names of the Atlantic Hurricanes has been
released and some 18 named tropical storms are expected
this year. This year the names are: Andrea, Barry, Chantal,
Dorian, Erin, Fernand, Gabrielle, Humberto, Ingrid,
Jerry, Karen, Lorenzo, Melissa, Nestor, Olga, Pablo,
Rebekah, Sebastien, Tanya, Van and Wendy.

Of the 18, nine are expected to become hurricanes
with four to be major hurricanes, says the latest Atlantic
Basin Seasonal Hurricane Forecast by noted forecasters
at the Colorado State University, Philip J. Klotzbach and
William M. Gray.

“We anticipate an above-average probability for ma-
jor hurricanes making landfall along the United States
coastline and in the Caribbean,” said the release. “Coastal
residents are reminded that it only takes one hurricane
making landfall to make it an active season for them, and
they need to prepare the same for every season, regard-
less of how much or how little activity is predicted.”

According to the National Oceanic and Atmospheric
Administration (NOAA), Atlantic tropical storms had
been named from lists originated by the National Hurri-
cane Center beginning in 1953. They are now maintained
and updated through a procedure by an international
committee of the World Meteorological Organization
(WMO), which is a specialized agency of the United
Nations.

How is the list of names arrived at each year? There
are six lists of names that are used in rotation and re-
cycled every six years, i.e., the 2013 list will be used again
in 2019. The only time that there is a change in the list
is if a storm is so deadly or costly that the future use of
its name on another storm would be inappropriate for

reasons of sensitivity. If that occurs, then at an annual
meeting by the WMO committee the offending name

Photos taken by Debbie Barker on South
Beach after TS Isaac, August 27th, 2012

is stricken from the list and another name is selected to
replace it. Many names have been retired since the lists
were created. Some of the most recent and memorable
names retired include Sandy, Irene, Thomas, Gustay,
Dennis, Katrina, Wilma, Charley, Frances, Ivan, Georges,
and Andrew.

Experience shows that the use of short, distinctive
names in written as well as spoken communications is
quicker and less subject to error than the older, more
cumbersome latitude-longitude identification methods.
These advantages are especially important in exchanging
detailed storm information between hundreds of widely
scattered stations, coastal bases, and ships at sea.

The use of easily remembered names also greatly
reduces confusion when two or more tropical storms
occur at the same time. For example, one hurricane can
be moving slowly westward in the Gulf of Mexico, while
at exactly the same time another hurricane can be moving
rapidly northward along the Atlantic coast.

Equality of the sexes arrived on the scene in 1978
when the practice of naming hurricanes solely after
women came to an end when men’s and women’s names
were included in the Eastern North Pacific storm lists!
In 1979, male and female names were also included in
lists for the Atlantic and Gulf of Mexico.

In the event that more than twenty-one named tropical
cyclones occur in the Atlantic basin in a season, additional

storms will take names from the Greek alphabet.




Community Center at Mackle Park

by Dick Adams

As many readers may recall, the community
center replacement was a subject of MICA’s 2010
membership survey.

At that time, the City of Marco Island was ad-
vocating for replacement of the community center
because it was obsolete and in need of repairs. The
proposed budget for replacement of the facility
was $4.2 million and it included a two story 20,000
square foot building with an indoor track and gym.

There was much opposition to this plan and it
reflected in the 2010 MICA survey results with 69%
of the respondents against replacement and 91%
saying the decision should be made by referendum.

The question of replacing the facility was a
question posed to candidates at the City Council
Candidates Forum sponsored by MICA. Most of
the candidates expressed a concern for the cost of
the proposal, the timing and if in fact, it was needed.

Three presentations have been made this year by
City staff with much pointed dialogue in a public
forum. It is fairly evident that City Council mem-
bers do not support the type of facility envisioned

Considering

Thinking of ?
(of]]] for the

y INDIVIDUAL 2012 Total Sales Volume = $20 Million+!
My 2013 First Quarter SALES/PENDINGS = $12 Million+!

by staff as to design and cost. Staff was directed
to survey the existing structure to determine what
renovations would be required to bring it to standard
and what it might cost to do repairs rather than
replacement.

There was general consensus that something had
to be done with the facility, and City Council ap-
proved authorizing City staff to obtain construction
proposals for a downsized facility design.

Some public sentiment expressed at the meet-
ing indicated support for a community center if it
could be done for substantially less than the original
proposal. The question of having a referendum
was discussed with concern for the cost of hold-
ing a stand-alone referendum, which is estimated
at $30,000. Thinking of alternatives, Councilman
Sacher wondered if an island-wide survey of all
property owners would serve in lieu of a referen-
dum. MICA plans to include this question in the
2013 membership survey.

Proposals for repair and/or replacement are
being gathered, and it is expected to have that in-
formation in the next few weeks.

, Upgrading or Downsizing? ...
Our real estate market is
still low! Don’t miss this

NOW may be the ideal time!

| Rates are
i

and a local real estate market update!

2012 Award

:I RESIDENTIAL REAL ESTATE| 2011 Aword

My SUCCESS is tesﬂmony to my: . KNOWI.EDGE
* EXPERIENCE * PROFESSIONALISM * SERVICE
* INTEGRITY * HARD WORK * RESULTS!

Donna Kittle
Top-Producing Realtor
3 P293E930(
DKittleonmarco@earthlink.net




Herb Savage continues the tradition of singing “God Bless America”
at sunset, Residents’ Beach on Monday February 18th

May 19th Publix

June 23rd Mutual of Omaha Bank

July 13th Friends of Tigertail Beach Quart,rly Clean Up

August 11th CJ’s on the Bay and Rick’s Salon

September 21st Friends of Tigerf,ail Beach International Coastal Clean Up
October 19th Marco Island Civic Association

Y
.

November 16th Marco Island Women’s Club
December 7th Friends of Tigertail Beach Quarterly Clean Up

Publix supplies gloves, water and trashbags;

City Beach Advisory Committee
2013 Beach Clean-Up Schedule -

South Beach
South Beach
Tigertail Beach
South Beach
Tigertail Beach
South Beach &
Residents’ Beach
South Beach
Tigertail Beach

MICA supplies the beach vehicle to haul trash to the dumpster.
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News from Across the Bridge

by Donna Fiala, Collier County Commissioner

You can tell the economy is recovering. There is
building going on everywhere, and new businesses
are waking up and thinking it’s time to look around
for alocation. One of those businesses is the Fresh
Market! They will be moving into the Shoppes of
Eagle Creek, right next to the Staples. They have
already started construction and plan to open for
business in October. People are very happy to see
Fresh Market come to this area of the county, and
I’m sure once they see how well they are received,
they’ll be happy they chose this location. They’ll
draw from Marco Island, Isles of Capri, Fiddler’s
Creek, Eagle Creck, East Naples, Lely Resort and
Golden Gate. The market should be pretty busy
almost instantly.

Another new addition will be the Outback Steak
House, planned for Triangle Blvd, across from the
Carrabba’s location, near the lake. I understand
construction is not far off and that they hope to be
open for business by season.

Speaking of construction, when everyone returns
next season they will see a transformation beginning
at the intersection of US 41 E & Collier Blvd/951.
The entire intersection will be reconfigured to be a
much safer intersection and also designed to some-
day accommodate an overpass. The state assures
us that they won’t have the funds to build it before
2030, but until then the state is also widening US 41
E from 951 out to Greenway Road/Fiddlet’s Creek
east entrance. They are planning a 6 lane highway

Capturing Something Special on Marco Island! _ “ e

Nancy Dowdall
PHOTOGRAPHY

in that stretch of road. The intersection im-
provement construction is to begin in October,
and the widening of US. 41 E is planned for
late Spring;

Meanwhile, existing developments are build-
ing and selling faster than we would ever have
expected. Treviso Bay says they are selling
faster than they can build. Fiddler’s Creek and
Reflection Lakes are just alive with excitement
and construction. The new development off US
41 E and Rattlesnake Hammock Road — Isles
of Collier Preserve — is shaping up quickly and
expects to have a sales center in operation before
the end of the year. Itlooks like it will be another
gorgeous community, with 10 miles of hiking,
biking and walking pathways, plus 4 miles of
kayaking waters, and over 1000 acres of fragile
land held in preservation forever along the back
of the community along the water. Also, another
community is coming out of the ground on 951
across from Rattlesnake Hammock Rd., near
the Swamp Buggy lands. Its name is Hacienda
Lakes and looks to be another very nice com-
munity. Although there are more developments
planned, I must also mention The Arlington, a
continuum of care community being built by the
Lutheran Life Communities, is planning to start
construction by early summer in Lely Resort.

That should be enough to tell you all that it
seems to be going very well here in Paradise!
How lucky we are to live where we do!

| |

View Samples at:

www.MarcoPhotos.com

- (2%9) 642-9685
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The Eagles have Landed... Again!

by Sandi Jobnson, President, Marco Island Foundation for the Arts (MIFA)

The Sarazen Park Double Eagles have been on the move since first landing on Marco Island back in January.

From the grand preview on January 29 graciously hosted by Iberia Bank, they were proudly on display for
a few weeks. The Double Eagles then appropriately migrated to the Clubhouse of the Island Country Club.
They nested there and were viewed by thousands of golfers and members of the Country Club community
during their month long stay.

In mid March the Double Eagles arrived in
the lobby of the MICA office building at the
Mutual of Omaha Bank. They will be on
display for several months, so please

stop by to admire their beauty and
strength.

The Double Eagle Project
is a joint project of the Marco
Island Civic Association (MICA)
and the Marco Island Founda-
tion for the Arts (MIFA). The
two organizations acquired this
magnificent bronze sculpture,
which will ultimately be installed
in front of MICA’s Sarazen Park
on the south end of the island,
for permanent public display on
the corner of Collier Boulevard and
Swallow Avenue.

This brilliant bronze sculpture, a pair of
Eagles, wings unfurled, golden beaks engaged

in conversation, stands over seven feet tall, almost
6 feet wide and weighs in at over 600 pounds. The
quality of the craftsmanship of this piece is unparal-
leled, with beautiful, subtle patinas worthy of these
symbols of our nation. It will endure our salt air and
give pleasure to residents for many years to come.

Here’s how you can help: your tax-deductible*
donations in any amount are being gratefully
accepted. Contributions over $500 will be memorial-
ized on a plaque. Please make out your check to the
Marco Island Foundation for the Arts (MIFA) and
drop it off or mail it to the MICA office. Please note
on your check that this is for The Eagles.

*MIFA is a charitable non-profit 501(c)(3). Your
donations may be tax deductible (consult your tax
advisor)

(AN 8, MICAwave, May 2013



MIFA, a 501(c)(3) charitable organization.

The Double Eagles bronze sculpture will be installed at MICA’s Sarazen Park and is a joint project
of the Marco Island Civic Association (MICA) & the Marco Island Foundation for the Arts (MIFA).
Donations of $500 or greater will be memorialized on a plaque. Please make checks payable to

Email Address: ..o Telephone Number: .......cccccovvvrniines

Name to appear on plaque if donation is $500 Of GIEAtEr: .....c.covvvrvireiierririnieiienes s

Marco Island Civic Association, 1770 San Marco Road #204, Marco Island, FL. 34145

About Gene Sarazen’s 1935 Masters Tournament
Double Eagle, Golf’s “Shot Heard Round the World”

As Gene Sarazen approached the fifteenth hole,
in the final round, he needed three shots to tie. Gene
chose a 4-wood. His second shot, a 220-yard spoon
shot went all the way and rolled into the cup for a
two on the 485 yard par 5 hole, a double eagle, the
first ever in the Masters. Gene’s double eagle gave
him the tie and forced the tournament’s only 36-hole
playoff. He won the tournament by 5 strokes. Gene

said, “It was the greatest thrill I have ever known in
golf, or ever expect to get again.”

A double eagle is extremely rare; much rarer than
a hole-in-one. Only three other double eagles have
been played at the Masters Tournament. In recogni-
tion of Gene’s double eagle, the Augusta National
Golf Club named a footbridge “the Sarazen Bridge.”
Players must cross the Sarazen Bridge to get onto
the 15th green.

Committed to Community Banking.

E;TF'T " MutualofOmahaBank ©

Our dedicated Marco Island team continues to deliver excellent
service to the community. Whether you're growing a family,
building a business, or looking for a trusted financial advisor,
you can count on us for flexible, customized financial solutions
for all of your banking needs. Come by to see how we can help.

MutualofOmahaBank €

Your bank. Every step of the way.

i &

1770 San Marco Road + 239.389.5200 ¢ Toll Free: 866.351.5646 ¢ mutualofomahabank.com
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Music of
Marco Big Band

Wednesday, February 13,2013
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Marco's Favorite Entertainer

"Johnny Fusco"

in Concert




Clyde Butcher Photos on
Exhibit at Rookery Bay Reserve
this Summer

Living Waters: Aquatic Preserves of Florida, a
collection of 29 black-and-white photographs by
preeminent Florida photographer Clyde Butcher,
will be on exhibit from May 2 through Nov. 14 at
the Rookery Bay Environmental Learning Center
Art Gallery, 300 Tower Road in Naples. Hours are
9 a.m. to 4 p.m., Monday through Friday.

Since 2004 the artistic and educational exhibi-
tion has traveled the state to increase awareness of
and appreciation for Florida’s 41 aquatic preserves.
The 110,000-acre Rookery Bay National Estuarine
Research Reserve encompasses two of those aquatic
preserves and part of more than five million acres
of diverse water landscape and coastal areas that are
critical to Florida’s future.

We Deliver

to your home
Free Every Tuesday & Friday

YOUR COMMUNITY. YOUR FRIENDS. YOUR NEWS.

marco eagle *

marconews.com
For home delivery call 888-299-5841
the marco eagle is a product of the Naples Daily News.

Delivery note: Some condominiums do nat allow door delivery,
therefore they will be available in most lobbies
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In conjunction with the exhibit, the companion
one-hour nature film documentary, “Living Waters:
Aquatic Preserves of Florida,” will be shown in the
auditorium at 11 a.m. Mondays through Thursdays.
The film includes an introduction and closing re-
marks by Butcher and was produced and directed
by cinematographer Elam Stoltzfus.

The exhibition and video highlight 12 preserves,
with local images of Cape Romano, Mound Key and
the iconic Keewaydin Island beach with a log promi-
nently in the foreground. Other coasts, rivers, lakes
and wetlands captured by Butcher with his large
format camera include Big Talbot Island near Jack-
sonville, Cayo Costa Island in Boca Grande, Dunes
in Cape San Blas and the Loxahatchee River within
Jonathan Dickinson State Park in Hobe Sound.

Butcher, who has been a friend of the Reserve
for more than a decade, donated an 18-by-22 foot,
black-and-white landscape of mangrove trees that
has been permanently housed in the exhibit hall
of the Environmental Learning Center since its
opening in 2004. Guests visiting Rookery Bay
may purchase the Living Waters DVD and award-
winning films by Stoltzfus. Butcher also makes a
cameo appearance in the newly produced Stoltzfus
film about Rookery Bay Reserve, which debuted on
Earth Day, and is shown throughout the day every
day in the center.

Café de Marco .

Yoted Pest Seafpod
on CManco sence 1983

Celebrating 30 Years of Serving Culinary Excellence

Reservations Please Eﬁrﬁ’ﬂu
239-394-6262 &
244 Palm Street, Olde Marco

tripadvisor
2011 & 2012 award of excellence

www.cafedemarco.com




Also during the summer, Rookery Bay will host
its annual “Kids FREE Fridays” programming,
Every Friday during June and July, children ages 12
and younger are admitted free when accompanied
by an adult. Activities include stories, crafts, a touch
tank, face painting, nature film and presentation
on topics such as sea turtles, manatees, sharks, and
skulls and bones.

Rookery Bay National Estuarine Research
Reserve, managed by the Florida Department of
Environmental Protection’s Office of Coastal and
Aquatic Managed Areas in cooperation with NOAA,
encompasses 110,000 acres of coastal lands and wa-
ters surrounding Marco Island. Designated in 1978,
the Reserve serves as an outdoor classroom and
laboratory for students and scientists from around
the world, and also provides some of the best out-
door recreational opportunities in the region. For
more information visit www.rookerybay.org,

Cape Romano #10
©2004
Cape Romano

I have always loved photographing man-
groves, but it is difficult to get the “feeling” of
the rbythm and reach of the mangrove roots. As
I cruised along the coast of Cape Romano in my
boat, this mangrove jumped out at me. I turned
around and headed back to photograph it. The
day was windy, and the water was choppy, so
I had to wait quite awbhile before things calmed
down enough for me to take this photograph.
This is one of my favorite pictures I took dur-
ing my adventure photographing the Aquatic
Preserves of Florida for the PBS documentary.
- Clyde Butcher
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Marco Urgent Care Center

The Marco Urgent Care Center is open 7 days a week from 8am - 7:30pm for the treatment
of non-emergencies, illnesses, and minor injuries. Our center is staffed by board-certified
physicians and licensed clinical professionals. The Urgent Care Center is a part of the NCH
Healthcare System - the first in Florida to become a member of the Mayo Clinic Care Network.
That means our medical staff has access to all of the world-renowned resources NCH and
Mayo Clinic have to offer our patients. If a condition arises which you feel cannot wait until
you can schedule an appointment with your physician or it's after hours, urgent care may be
an appropriate choice for you. Some reasons you might choose to come to the Marco Urgent
Care Center include:

* Mild asthma *Eye redness/irritation * Nose bleeds * Sports injuries
* Animal - insect bites/stings ~ *Migraine headaches * Rising fever *Urinary infections
*Cold & flu symptoms *Minor lacerations e Sore throat *Vomiting/diarrhea

40 Heathwood Dr. ® Marco Island, FL

239039403234
8am-7:30pm

NCH

————

Healthcare

www.NCHmd.org System
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Moving Around a Little Sand

by Ruth McCann

The South Beach Renourishment Project was
completed by May 1, just in time for the start of
“Turtle Season” in Southwest Florida. The project
consisted of 2,700 linear feet of beachfront and
80,000 cubic yards of sand placed in the completed
project footprint. The beach was widened to a “6
year design” to maintain an approximate one hun-
dred foot width.

The project was funded with Tourist Develop-
ment (TDC) funds and was performed by Cavache
Inc. out of Pompano Beach, Florida. Cavache mobi-
lized equipment and pumped sand out of Caxambas
Pass onto South Beach from Beach Monument G-2
to R-148 (the jetty groin area to just north of the
South Beach access). Work took place 24 hours per
day, seven days per week, in order to finish on time.

The rocks of the two jetties and three breakwa-
ters offshore will be refurbished by the contractor
Florida Marine Construction. Each rock is tested
at 145 pounds per cubic foot drop test, and placed
accurately for stable erosion control structures.

Gary McAlpin, Director of Collier County
Coastal Zone Management, advised that the project
was done to control beach erosion, defined by the
state as “upland structure control,” and also for
tourism by the permitting agency, Florida Depart-
ment of Environmental Protection (FDEP). He also
reported that all sand used was tested and qualified
as “beach quality” sand.

Gary McAlpin thanked the Marco Island Civic
Association (MICA) for allowing access to the beach
for the Collier County beach projects and surveying;
Without the MICA accessibility, the projects would
have to be completed via barge, adding a huge ex-
pense to the projects.

Laser grading of the entire beach, except the
area between south of the Marriott Hotel to the
Somerset Condominium also occurred in April. It
was an approximate 95 acre project, costing $1,000
per acre. Laser grading is done to create a positive
slope toward the Gulf of Mexico in order to remedy
the low spots that hold water on the beach.

L’% ft FIre,

Tilling and raking took place on the entire length
of the beach from south of the Tigertail Lagoon/
Sand Dollar spit area to Cape Marco. Laser grading
was done during working hours only, starting at sun
up and ending each day at sundown. Tilling was
done where sea turtles generally nest and not up
to the dune area. PSI tests were done to determine
where tilling was actually necessary for sea turtle
nesting habitat.

Presenting Magical Marco

Thinking of buying or selling
your Marco Island home?

With our deep local
knowledge and wide
ranging marketing

techniques you can trust
us to find the perfect

property or buyer for you.

Julie & Brock Wilson
239-821-9545

brockw@marcoisland.com

‘ Premier

Sothebys

INTERNATIONAL REALTY

The Esplanade, 760 North Collier Blvd
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Calusa Garden

Club -

How to Produce a Flower Show
by Nancy Reynolds, Calusa Garden Club

From March 15 to 17 Marco Island’s Calusa Garden Club held its
annual flower show at the Marco Island Center for the Arts. Judging
was held on Friday, March 15, followed by a reception for members
and participants. Saturday and Sunday the show was open to the
public, free of charge, as a gift to the community.

By Monday afternoon, March 18, the Center for the Arts was back
to normal with no signs of a flower show. Did the “garden fairy”
fly in on Thursday evening, wave a magic wand and then return on
Sunday evening to reverse the process? There would be a lot more
flower shows across America if it was that easy! In reality, this years’
flower show, Asian Fusion, took a full year, a tremendous amount
of energy, almost unimaginable cooperation, a multitude of details,
and an indescribable amount of work to create.

In March 2012 Sandy Wallen was selected to be chairperson for the
March 2013 flower show. She and other club members immediately
began considering a variety of themes for the show.

continued on page 24

Flower Show Chairperson,
Sandy Wallen with her
winning design
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2396425415 . a mcess

Sunshine Tours * Marco Island Princess [ R g
Rose Marina, 951 Bald Eagle Drive, Marco Island, FL
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www.themarco|slandpnncess.com

Planning a special gathering or celebration? Leave it to us! Call today to speak with our Event Planning Professionals.
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Spring and Summer

Means Nesting
Shorebirds
on Our Beach

By Nancy Richie, Environmental Specialist,
City of Marco Island

Marco Island’s Sand Dollar Island and Tigertail Beach Lagoon eco-
system is one of the most important habitats in the world for shorebirds
— both wintering and nesting species. In the fall and winter months,
migrating shorebirds use this area as a resting and feeding site as they
migrate from as far away as the Arctic Circle heading to South America.
In spring, this area is vital for nesting shorebirds.

For many years now, Marco Island has had the most important
nesting areas in Collier County and Florida, for the federally listed and
protected shorebirds: Least Terns, Black Skimmers, Wilson’s Plover and
Snowy Plover. The sites are monitored and managed by Florida Fish and
Wildlife Conservation Commission (FWC) due to the state designation
of a Critical Wildlife Areas (CWA) located on Sand Dollar Island, called
the Big Marco Pass CWA.

Another area, located outside of the Big Marco Pass CWA and on the
main beach of Marco Island, typically located between Beach Monuments
R-138 and R139 (on the beach adjacent to the South Seas Condomini-
ums, south of the Tigertail Beach Lagoon) is monitored and managed
by FWC and the City of Marco Island, which has become one of the
largest nesting sites for Least Terns and Black Skimmers.

Black Skimmers and Least Terns nest in flocks and need open,
un-vegetated sandy areas. Their nests are scratches in the sand. They

continued on page 18
Photos by Debbie Barker...
Top:  an Osprey guards the posted area on Tigertail Spit

Middle: Red Knots take a much needed break from their long migration
Bottom: Black Skimmers & their chicks, Tigertail Spit




nesting Black Skimmers disturbed by beach walkers

Spring and Summer Nesting
continued from page 17

typically have two or three eggs per nesting pair.
Wilson’s Plovers nest as individual pairs, not in
flocks, hiding their nests in the dune or vegetation
edges of the beach. Snowy Plovers will nest in small
flocks, but this species has not been observed on the
Marco Island beaches for a few seasons now. They
have been seen in good numbers on Fort Myers
Beach, so perhaps we will see them back on our
beaches too. All these species are listed federally
and state as protected. Their nests, eggs and young
are fragile and hard to see in the sandscape of the
beach; posting the areas for protection is part of
the conservation management to ensure the species
continue to produce young and to thrive.

This season, the Big Marco Pass CWA, was
posted the first week of April and the Marco
beach area was posted April 19th. No access will
be closed and beach goers will be able to get to all
parts of the Marco Island beach. Due to changes
in the Sand Dollar Island environment, the posted
areas are determined by FWC. Many changes to the
CWA have occurred since last nesting season. Sand
Dollar Island beach, which is really a “spit” of sand
attached to Marco Island’s main beach, has become
thinner due to vegetation growth and erosion. Also,
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a breach was formed in July last summer and stayed
open for many months on the Sand Dollar Island
“spit”, creating an island to the north of Sand Dol-
lar. The breach area was wide, deep and had strong
currents; this season, to date, the breach is filled in
and one can walk to the very end of the “spit”. As
the shorebird season progresses, it will be interesting
to see where the birds can and will “set up” to nest.
It will not be surprising that the posted areas could
change over the season, as the shorebirds find the
right area to nest.

Posted areas are temporary, and remain between
mid-April through late August, the typical shorebird
nesting season. If grasses or vegetation grows dut-
ing the posting period, it will be removed by the
rake operation after the nesting season, restoring
this area of beach to the original condition. Posting
a nesting area is required by federal and state rules
(Endangered Species Act and Migratory Bird Act)
and consists of posts, string, flagging and signage.
Volunteers, Shorebird Stewards, spend time near
a posted area to provide informational handouts,
answer any questions from beach goers and provide
an opportunity to view the birds’ behaviors and just
hatched chicks through a scope. Some volunteers are
trained to count and monitor the nesting shorebirds.
Data is provided to FWC for future conservation
management plans and practices.



Please share the beach and help ensure survival

of our nesting shorebirds and their young:

e Keep your distance — If a bird leaves its nest,
the eggs or chicks will not survive

e Respect posted areas — Please do not enter
a posted area; no areas of the beach will be
cut off to beach goers

*  Never intentionally force birds to fly — When
birds are chased or disturbed, they use energy
they need to reserve for nesting, feeding
young and migration.

* No dogs on the beach — No dogs are allowed
on any beaches within the Marco Island
incorporated limits; this includes the entire
Sand Dollar Island “spit”. If you have your
dog on your boat, please keep them aboard
when beaching on Sand Dollar Island.

* Leave only your footprints — Whatever you
bring to the beach, please take it home at
the end of the day. Leaving trash attracts
predators, such as ants, crows or raccoons
which destroy shorebird and sea turtle eggs
and hatchlings.

e Spread the word and volunteer — If you see

o Professional Lawn

Proudly Landscaping
Marco Island Residents’ Beach
for More Than 12 Years!

Licensed & Insured

DO NOT ENTER

TEMPORARY POSTED AREA.

The area behind this sign is an important bird nesting site. Disturbance by
people or pets can result in nest abandonment and death of young birds, and
is strictly prohibited.

Harming or disturbing these birds, their eggs, or young is a violation of
State (Chapter 68A-27 F.A.C.) and/or Federal law (16 U.5.C., 50CFR). Report
violations, call 1-888-404-FWCC (3922).

Posted by City of Marco Island
For more info call the City of Marco Island at 239-389-5003

people disturbing resting or nesting birds on
the beach, gently remind them that their ac-
tions may hurt the birds’ survival and cause
mortality. If they continue disturbing the
birds or enter a posted area, please call the
FWC’s Wildlife Alert Hotline at 1-888-404-
FWCC (3922).

For any additional information or if interested
in volunteering, please contact Nancy Richie, En-
vironmental Specialist, City of Marco Island at
239-389-5003 or nrichie@cityofmarcoisland.com.

The Rose
History
Avuditorium
“Mu cncredible venue!”

The perfect setting for indoor/outdoor
galas, wedding receptions, seminars
& performances

www.themihs.org
239.784.6541

Conveniently located on Heathwood Drive
next to Marco Island Public Library
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Tips for Responsible Photography

In past nesting seasons, some photographers in
search of the perfect shot, have gotten too close
to the birds in the posted areas, disturbing them
and causing them to fly away from their nests. The
Florida Shorebird Alliance, in an effort to help edu-
cate picture-takers, has just released a new brochure
on “How to be a Shorebird-Friendly Photographer.”
Tips for nesting season in the brochure include:

When photographing a bird on a nest, remain
behind the posted area. Nothing should go beyond
the string or signs. If the area around the nest is not
staked off, you should remain far enough away to
avoid disturbing the birds (typically 300 feet). If the
birds show any sign of agitation as a result of your

Shore birds make scrape in
sand for their eggs

presence, please quietly and slowly retreat until the
birds no longer appear disturbed.

Never get close enough to cause the bird to leave
its nest. Please back off immediately if you flush a
bird. Sometimes birds nest near the edge of a posted
boundary, so even if you are outside the string, if
the bird responds to you, you're too close!

Don’t exceed 10 minutes. Too much time near
the nest may unduly stress the birds. Be consider-
ate and do not spend more than 10 minutes near
the nest. If other photographers are present, try to

(AN 20, MICAwave, May 2013

of Nesting Shorebirds

article and photos by Charlette Roman
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Last year’s nesting colony
early in the season

coordinate your time near the nest, and leave the
area together, so the birds have at least three hours
of undisturbed time.

Don’t specify the nest’s exact location when
sharing or publishing photos. Advertising the birds’
nesting location may draw additional disturbance
to the nest.

When photographing birds that are away from
their nests ot birds with chicks, The FWC recom-
mends:

Stay at least 100 feet away from the birds. Wait
for the birds to approach you for closer shots.

Don’t “push” the birds around the beach. Birds
need to be able to feed and rest without distur-
bance. Shorebird chicks must constantly forage to
gain enough weight to fledge in time, so any time

Wilson'’s Plover moves along the beach

continued on page 27



Planning for Storm Season

submitted by LCEC

In Southwest Florida, hurricane season officially
takes place from June through November but LCEC
storm restoration planning takes place year-round.
An aggressive maintenance and vegetation program
minimizes the impact to the electric infrastructure. A
collaborative restoration plan ensures efficient and
prompt restoration if power interruptions do occur.

After a storm has passed, LCEC quickly begins
to assess the damage to the electric system. LCEC
then begins restoring power to essential services
such as hospitals, traffic signals, shelters, commu-
nication centers and law enforcement. Next, power
is restored to the greatest number of customers in
the least amount of time. Finally, individual services
or services that need to be reconnected after repair
to the customer’s damaged electrical system are
restored.

Justas LCEC has a plan in place, it is essential to
have a family disaster plan to keep your loved ones
safe. Itis important to talk, decide, prepare and pack.

¢ Talk about emergency options.

*  Decide when and under what circumstances it
will be necessary to evacuate.

e Prepare a central list of emergency contact
information including both medical and out
of town family members as well as important
medical needs and notes.

¢ Pack a ready-to-go kit in case the safest option
is to go to a shelter or an out of town relative’s
home. Also, make a ready-to-stay kit in case
staying home is the best or only option.

After the storm has passed:

* Stay clear of downed power lines. They may still
be energized and dangerous. Puddles of water
contacting downed lines are just as dangerous.

*  Help keep utility telephone lines clear for emer-
gency calls by only calling to report downed
power lines. However, if your neighbor’s power
has been restored and yours is still out, please
call to report.

Also visit our south store for full service

If your home is without electricity, turn off
circuit breakers or remove fuses at the electri-
cal panel. This will protect your family, home
and appliances. You can leave one breaker on
to operate a light to let you know when power
is back on.

Don’t trim trees or remove debris located near
downed power lines. If you must remove debris
from in or around your home, don’t pile it under
or near electrical lines or equipment.

If operating a portable generator, keep the
machine in an open area. Carbon monoxide
emissions can be harmful. Follow all instruc-
tions regarding safe operation. Do not connect
directly to main electrical panel. If installed
incorrectly, power could flow into outside lines
and injure you, your neighbors or unsuspecting
utility crews working in the area

Marco's ONLY

FedEx®

Authorized
ShipCenter

Parce s
B SN Boc el s

o e,
pick-up® =% Gl e
*When shipping through our account L
* Full professional packing service
* Boxes and packing supplies for sale
* Experienced International shippers
* Furniture shipping/Freight
_» Notary Available

™ UNITED STATES
Post Office. book store & author events ’; POSTAL SERVICE.

677 South Collier Blvd 239-393-0353  Contract Postal Unit
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How to Produce a Flower Show
continued from page 16

By April Wallen was researching locations for the show and even-
tually chose the Marco Island Center for the Arts, which allowed the
club to use its facilities at no charge. She also began investigating
organizations that would loan costumes. In the process she met with
Dot Auchmoody, costume director of the Naples Players, Sugden
Community Theatre. Wallen realized the number of Asian costumes
available would be enough to produce an Asian-themed flower show;
so Auchmoody had the costumes pressed and stored until they were

needed. The costumes were loaned free of charge. Also in April,
the name, Asian Fusion, was chosen because designs would be a
combination of Asian and American designs.

Early in May Wallen had developed a list of committees neces-
sary to produce a standard flower show and committee chairs were
secured. Committees included: Artistic Crafts, Awards, Clerks (as-

sistants to the judges), Floral Design, Horticulture, Hostesses, Judges,

Fl i = ;
e ries1dn Photographer, Publicity, Raffle, Reception, Schedule (the program

winner
received when entering the flower show), Schedule Layout and

Printing, Signs, Banners and Exterior Signs, Special Exhibits, and Staging.

Over the summer phone calls and e-mails to and from committee chairs were used to refine planning.
Wallen spent many hours deliberating many staging design options; eventually drawing blue prints. Beginning
with a committee chair meeting in October, Wallen continued to coordinate between the committees, offering
advice and suggestions.

Paradise Grill at Residents’ Beach

Come Enjoy Our Fresh Food, Fast Service & Great View!

Paradige
Crill

10%0ff ! kL & i Healthy,

Entire Purchase =
with this Ad Vegetarian

expires 9.6.13 o a % B | Dl s Alfernﬂtives...
excludes July Jth g v 1 4 4
Always Fresh!

Credit Cards Accepted ¢ Free Internet Access ¢ 239-394-1475
Breakfast 8am-11am ¢ Lunch 11am-4pm ¢ 7 Days a Week
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In January Wallen began a series of meetings
with Lynn Holley, Director of the Marco Island
Center for the Arts, to fine-tune event particulars.
She finalized staging plans and purchased materials
needed. At this point she contacted Bobbie Reiman
of RK Reiman Construction, who built the stag-
ing items and delivered all of the props in March,
free of charge. Also in January Wallen paid a visit
to the garden club storage unit, bringing back any
items she felt might be useable in Asian Fusion;
then she painted everything black. By the end of
January Wallen, Lindy Kowalczyk, Connie Lowery,
and Barbara Messner had met with Gail Pica of the
Naples Garden Club for advice regarding schedule
preparation. Black table coverings were ordered
from Party Time Rentals. The Print Shop on Marco
Island was contacted to arrange schedule printing,
Twelve accredited judges were secured.

Marcie Gorski and Barbara Messner
greeted visitors at the raffle table

Beginning with Monday, March 11, all built,
borrowed, and rented items began to arrive at the
Center for the Arts. On March 14 Calusa Garden
Club members spent the day and evening arranging
all staging items. Floral designers in the club fine-
tuned their designs. Those providing horticulture
headed to their lanais and yards to snip samples to
enter and display. At 8:30 a.m. on Friday, March
15, floral designs and horticulture were placed for
display. By 11:30 twelve flower show judges arrived

Horticulture entries

for an Asian-themed luncheon, followed by judg-
ing. By 4:00 p.m. judging was complete and awards
received. At 5:30 p.m. club members and guests
began arriving for a reception and a chance to view
the winning entries.

On Saturday and Sunday the flower show was
visited by approximately 1,500 guests. When the
show closed at 4:00 p.m. on Sunday, club members
immediately removed their entries and began the
“take-down.” The few items not removed Sunday
evening, were removed on Monday morning ... and
the Marco Island Center for the Arts returned to
normal.

Sandy Wallen was recently seen looking for the
“garden fairy” to help with next year’s flower show!

(239) 293-5009

www.bakerycreationsatcollier.com

905 N. Collier Blvd., Marco Island
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The Loggerhead sea turtle is the most
frequently observed turtle in SW Florida waters
and with courtship activity occurring in late
April to early June, nesting isn't far behind.
Females nest a few weeks after mating with
most activity on Marco beaches between
May Ist and the end of September. Mating is
triggered by the Gulf water temperature and,
with the cooler weather in March this year
leading to cooler Gulf temperatures, it is
possible we won't see the early start to nesting
season that we did in 2012.

ind flippers for Agging, Front flippers for
covering.. The female crawls ashore at night,
digs & shallow pit for her body and begins
digging the hole for her eggs with her hind
flippers. She then deposits between 70 and
150 white, ping pong ball sized eggs and
fills in the hole. To camouflage the nest, she
roughs up sand in a four foot area around it
using her front flippers.

C%‘ orime Scene or lw; %MJ been lwm?

Some of you may wonder what the yellow tape and
sticks are that suddenly sprout up overnight on
the beach. It isn't a CSI crime scene, it's there to
markanew turtle’s nest so that beachgoers don't
accidentally interfere with the nest and eggs.
Mary Nelson, aka The Turtle Lady, has been
monitoring turtle activity on Marco beaches
since 1995 and (togetherwith 10local volunteers)
is responsible for the tape and sticks. Mary has
a wealth of knowledge about turtles and is out
every morning in turtle season, so if you see her at
anew nest, false crawl or on her ATV, say hello and
see what she is up to.

H'W ‘5‘7"« can MF All being well, that first nest should
hatch sometime towards the end of June/beginning of July.
Once hatching starts, the race is on. As though a starter
gun went off, the hatchlings all come out at once. They
must find their way to the surf in the darkness by heading
toward the brightest horizon. This is why it is extremely
important to regulate beach lighting to prevent hatchlings
from becoming disorientated. You should also keep the
beach free of litter and barriers, take away what you bring
and clear away sandcastles or trenches that you or your
children might construct.

Summary of Turtle 2012 nesting season
Figures in () show figures for 201 |

Total hatched nests on Marco beaches:

Hideaway: 4(10) outof 5(I1)- 439 (871) hatchlings
Main Beach: 10(17) out of |1(20) - 794(1,458) hatchlings
Sand Dollar:  5(20) out of 24(33) - 220(1,713) hatchlings
N Sand Dollar: 0  out of 12

A total of 1453(4,042) hatchlings from 19(47) successful
nests. A further 32(17) nests were either washed out
or inundated.

Most number of eggs in one nest: 142(174)
Most hatchlings from one nest: 129(154)
Highest percentage of eggs hatched in one nest: 99%(98%)

First nest: April 27th (May 2nd)

Last nest: August 4th (August |3th)

First nest to hatch: July 8th (July 8th)

Last nest to hatch: September 6th (October |7th)

Shortest incubation: 57 days (52 days)
Longest incubation: 73 days (68 days)

??Wm. Keep the beach dark ¢ Don’t leave holes in the sand ¢ Take your litter home

A false turtle crawl on AYbabyith
Sand Dollar-Spitasss==a s alhat

ejrescued from

dinestiexcavatediby.

ManyNelson




Tips for responsible photography Police Department and Florida Fish and Wildlife
continued from page 20 Conservation Commission’s Wildlife Alert Hotline
at 1-888-404-3922.

The FWC needs your help to ensure these posted
areas do not draw excessive attention or prolonged
disturbance to nesting birds.

For more information pick up a “How to be a
Shorebird Friendly Photographer” brochure at the
MICA office or visit www.MyFWC.com.

The Florida Shorebird Alliance web site:
FLShorebirdAlliance.org

Nesting Black Skimmer on
Marco Island beach

taken away from foraging can be harmful to their
health and survival.

Wildlife photographers can be important advo-
cates for birds, if they follow these simple guidelines
and help educate their peers on the beach. However,
if you observe someone disturbing shorebirds and
seabirds, and they do not respond to a polite request Male Least Tern brings small fish to female
to stop, please immediately notify Marco Island as part of courtship behavior

' MARCO REVIEW
| S0 much more than a visitor magasinel

Simply the best source of
information for

What to fo and Where b
in/rnuwlwzﬁw’avw e5

And great summer specials in our many

\Mu Cuuloum;‘.

Pick up your free copy at the Residents’ Beach Gatehouse,
the library or at Publix, read us on-line at www.marcoreview.com
and follow us at www.Facebook.com/themarcoreview

Complete Restaurant Guide ® Restaurant Reviews ¢ Golf Tips
Marco Island Tides & Sunsets ® Real Estate ® Shopping ® Activities ® Services ® Maps
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Marco Island Civic Association “Members Only”’ Discount Program

DINING

Present discount card before ordering

C)J’s on the Bay, Esplanade
Excludes Gazebo Bar, 389-451 |

Cold Stone Ice Cream, Esplanade
$1 off purchase or $3 off ice cream cake
393-0046

Gino’s Olde Marco Trattoria
Entrée items only.
1095 Bald Eagle Dr, 389-4368

House of Mozart
Shops of Marco, 642-5220

Island Pizza & Pasta Co

642-5662

Free delivery on Marco. Pizza, subs, salads,
wings. Marco’s only wheat pizza. Open for
lunch and dinner. 910 N Collier Blvd

Joey’s Pizza & Pasta House

Entree items, excludes pizza (dine-in only.)
257 N Collier Blvd, 389-2433

Kerry’s Café
Shops of Marco, 394-4696

Kurrent’s Restaurant @ MI Marriott
10% off bill with purchase of | entrée per
person, Sun thru Thurs. Complimentary
valet parking. Other offers do not apply,
no discount weekends & holidays.

400 S Collier Blvd, 642-2695

Mongello’s 793-2644
10% off entree or free glass of house
wine with dinner, 4221 E. Tamiami Trail

Nacho Mama’s Tex-Mex American
2 Happy Hours: 3-6 & 10-midnight
Entertainment, reduced drink prices.
Marco Walk, 389-2222

Ne Ne’s Kitchen
Breakfast & Lunch (dine-in)
297 N Collier Blvd, 394-3854

Porky’s
701 Bald Eagle Dr, 394-8727

The Sand Bar
5% off food, regular menu items only
826 E Elkcam Circle, 642-3625

Snook Inn
1215 Bald Eagle Dr, 394-3313

Sunset Grille at Apollo Beach Front
900 S Collier Blvd, 389-0509

Vandy’s/5 Brothers on Elkcam Circle,
Town Center, 1089 N Collier Blvd., #439
394-8767

HEALTH CARE/WELLNESS

Always There Home Health Care
Loyalty Program, 389-0170

Curves, Shops of Marco
3 free trial workouts, 389-0016

Healthy Body by Nina

Initial personal training sessions & group
classes, 1000 N Collier Blvd #12
healthybodybynina.com, 564-6262

Nikken, 394-1580
Retail wellness products, 651 S Collier Blvd

Personal Training & Pilates Studio
Above Subway on Collier Blvd.,

650 Bald Eagle Dr. www.|0lfit.com
333-5771

Retro Fitness of Naples
Initial enrolement fee waived
4880 Davis Blvd., 732-5899

The Spa at Marco Island Marriott Resort,

10% off spa services & 15% off salon services
400 S Collier Blvd, 389-6029

Summer Day Café, Town Center
Vitamins only, 394-8361

RETAIL STORES
APPAREL/JEWELRY
Beachworks, Town Center Mall
Excludes sales items, 642-7777

Beach Unlimited
1001 N Collier Blvd, 642-4888

Georgie’s & the Shoe Resort
Town Center Mall, 394-2621

JetSet Surf Shop 394-5544
Excludes hardgoods, 674 Bald Eagle Dr

Jewelry by Laura, Marriott Resort
394-2511

Sunshine Stitchers, 970-0200
1106-1/2 N. Collier Blvd., Chamber Plaza

Surf & Sand / Sweetwaters /
Crosswinds, Marriott Resort, 389-6051

NON-APPAREL

China Rose Florist

Fresh flowers only, excludes out-of-town
orders, 678 Bald Eagle Dr, 642-6663

Critter Café
Excludes dog and cat food
810 Bald Eagle Dr, 389-8488

First Pawn Jewelry & Loan

5%-20% off jewelry, firearms, instruments
and tools. Discounts vary.

889 Airport Road S, Naples, 434-7296

Islander Pool & Patio
Patio furniture store & pool toys
559 Bald Eagle Dr, 642-4844

Keep In Touch, Shops of Marco
Excludes Post Office, copy & internet
service & sale items, 393-6300

Optical Boutique of Marco
Marco Walk, 642-4776

Radio Shack-Island Electronics, LLC
1000 N Collier Blvd, 394-5888

Royal Palm Hair Studio
Joico & Paul Mitchell hair products
981 N Collier Blvd, 394-7800

Something Olde Something New
Excludes sale & used items
207 N Collier Blvd, 389-9700

Sunshine Booksellers

10% discount on all hardcover books; 20% discount
on notary, fax & copy services (N Collier store only).
Excluded from discount: paperback books, toys,
gifts, greeting cards, shipping and USPS Services.
1000 N Collier Blvd, 394-5343

677 S Collier Blvd, 393-0353

Your Island Home
Town Center, 642-7366

DRY CLEANERS

Cache Dry Cleaners
666 Bald Eagle Dr, 394-0099

Dry Clean & More
1763 San Marco Rd, 642-7222

Professional Dry Cleaners of Marco
571 East Elkcam Circle, 394-4579

HOME SERVICES / IMPROVEMENT
A. Pinto Self Storage

5% off new rentals & document shredding,

994 N Barfield Dr, 394-1822

A.S.A.P. Lock of Marco Island 394-0318
www.asaplockofmarcoisland.com

Adam Peters Construction, 207-7650
Fine finish carpentry: Crown molding over $1000

Bella Faux Finishes, 272-3090
15% off for first time clients

Collier Tropical Landscaping
All landscaping, tree trimming or new lawn ser-
vice contracts. Sergio 821-3213

Esplanade: Collier Blvd & Elkcam Circle.

Marco Walk: South Collier Blvd & Winterberry Drive
Shops of Marco: North Barfield Drive & San Marco Road
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Complete Stone Management
Free quote, 10% discount on service
800-775-0695

Dry & Clean Carpet Cleaning
Carpet, Tile, & Upholstery cleaning. 642-0092

Easy Street Moving, 248-4136

Fabulous Faux Finishes
394-5747 or 537-1879

Fussy Fraulein, Inc.
First cleaning only, 394-0562

GB Pools
$5 per mth off for first 6 mths new service,
249-1107

Glass of Marco
Located in the Rizzi Storage Building,
939 Chalmers Dr. #5, 642-6200

Gulfcoast Painting & Pressure Cleaning,
642-1005

Gulfside Electric, 784-8086

Island Pet Sitters
Overnight jobs, 389-1837, 272-1659

JCR Screen Repair & Service 394-9410

Marco Island Floor Covering
Discounts vary. |71 San Marco Rd, 394-1711

Marco Upholstery
Cornices & headboards only
1759 San Marco Road, 394-8338

Naples Floors, naplesfloors.net
20% off floors & counter tops
2060 ) & C Blvd, 653-9033

Polished Performance 304-6350
Initial service (cleaning, condo monitoring)

Sealco of SW FL 642-0906
Exterior repaint with premium paint package

Shattuck Lawn & Landscape 389-6244
First 3 mths for new customers

Southern Comfort Air
10% off repairs, 5% off installation of new
equipment, maximum of $100, 642-6642

Sparkle & Shine Cleaning
Maintenance, handyman & repair services
919-9137, 866-476-0575

Storm Smart Industries 239-939-1000
‘Go Energy Smart’ supplies homes & busi-
nesses with solar hot water, electricity &

variety of energy saving products

Sunflower Services of Marco Inc.
Lawn Maintenance, 465-8086
First month free lawn maintenance

Tiny Tikes Treasures (Rentals)
247 N Collier Blvd., 389-1868

ADVENTURES/TOURS
Dolphin Explorer by Sea Excursions
Rose Marina, 642-6899

Island Hoppers-Helicopter
Sightseeing & Charter

10% off tour pkg, except “Discovery” tour
Marco Island Executive Airport

2005 Mainsail Drive, 207-4100

Marco Island Princess
Rose Marina, 642-5415

Marco Island Watersports
Marriott, Hilton Resorts, 394-4344

Marco Scuba Adventures
10% off goods, scubamarco.com
I 141 Bald Eagle Dr, 389-7889

Saboutime Sailing, LLC
Rose Marina, 207-475-6248

Sea Gone Fishing
Excludes 3 hour charters, 642-0657

Vantastic Tours, 394-7699

MARINE/AUTO

1on1 Professional Limousine, Inc.
Lowest rates, dependable professional
service, TonTlimousine.com 389-0004

Airport Express Shuttle, 961-7100,
866-258-4222, $5 off every airport trip

Anchor Saver, 877-4080

Autocraft
5% off non-insurance repairs
754 Elkcam Circle, 642-5309

Blue Marlin Marine Construction
Seawall inspections only, 642-4284

Carriage Limousine
Affordable, prompt, professional service
394-0308, 866-942-9932

Cedar Bay Yacht Club

5% off service parts plus free haul out
& wash with all service work

705 E Elkcam Cir, 394-9333

Enterprise Rent-A-Car
Daily & weekly rate, 642-4488

Gulf American Marine Inc.
Parts only, 642-9515

Pelican Pier Marina, 389-2628

10c/gal discount on fuel; 10% off apparel.
1085 Bald Eagle Drive (behind Riverside

Club Condo) GPS:25°58.291 81°43.608

Rose Marina

10% off men’s, women'’s sportswear, shoes,
hats & bags. Excluded: sale items, fuel, boat-
ing acc, fishing dept, bait, boat rentals

& food. 951 Bald Eagle Dr, 394-2502

Sailmaker, Bronwen McKiever, 248-3169
20% off do-it-yourself Sunbrella cloths, vinyls
& cleaning products, 800 E. Elkcam Cr.

Sea Tow Marco Island
Sea Tow Membership, 394-1188

Southwest Marine, 394-4168

Walkers Marine, 642-6764
Parts & service for customers in
WM computer, 785 Bald Eagle Dr

PROFESSIONAL SERVICES
Dr. Constance Aria, 394-5599
Licensed Psychologist, Royal Palm Mall

Avon by Lucinda
Cosmetics, 642-0297, 821-7976

Diva Boutique, Pamela Broad
10% off facials & purchase of skin care
or makeup, Marco Walk, 642-0506

DoctoRxpress

10% discount to MICA Members

Same day medical care to home, condo,
hotel, resort or office - avoid long waits
while on vacation.

Dr. James Klein, 239-642-8989

Jeffery M. Bogan Insurance Agency,
15% off annual prem. for long term care,
261-6533

H.l. Studios, Ltd. Memorable
Keepsakes, 821-9458

James Karl & Associates
Free initial consultation
678 Bald Eagle Dr, 642-9988

Lotus Blossom Feng Shui Designs
First consultation, 404-0678

Marco Island Photography
Portrait sitting & finished portraits by
Peter Berec, 642-3500

Vaughan & Associates,
Financial Planning Services
Dennis M Vaughan, CFP, 970-2800
Dennis@vaughanassociateslic.com

Veronica McNally, Ind Beauty Consultant,
10% off every order, plus free lipstick with
new customer facial & makeover. 389-4852

10% discount to MICA & Residents’ Beach members.

The above businesses participate in MICA’s Members Only Discount Program and extend a minimum
Please present your card at time of purchase. Discounts are
not valid with any other offers. Discounts are for MICA & Residents’ Beach members’ purchases only.
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Join your friends
at Residents’ Beach for
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July 4, 2013

Please bring your Residents’ Beach ID card to gain entrance




